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What is PR?  
 
PR allows an organisation to impact on its own reputation in the eyes of its audience. Everyone will 
have their own opinion about a brand and whether this is good or bad, right or wrong. These 
perceptions will drive their decisions about whether they want to buy from, visit or support your brand.  
 
Reputation is a businesses biggest asset. A good reputation will help you stand out from the crowd 
and your competitors. An effective PR strategy can help you manage, build and improve this 
reputation through a number of tailored and targeted communications to a specific audience. Every 
PR strategy will be custom-tailored to the individual business, as any well executed marketing plan 
should be.  
 
Definition of PR 
“Public relations is about reputation, the result of what you do, what you say and what others say 
about you. Public relations is the discipline which looks after reputation, with the aim of earning 
understanding and support and influencing opinion and behaviour. It is the planned and sustained 
effort to establish and maintain goodwill and mutual understanding between an organisation and its 
publics.” Chartered Institute of Public Relations (CIPR) 
 
 

Why is PR so important for business?  
 
Bill Gates has been quoted as saying that if he was down to his last dollar, he’d spend it on PR. 
However this quote has never been confirmed but Lord Kirkham, founder of DFS can be confirmed as 
saying that the only money a business never wastes is that which it spends on marketing, of which 
PR is firmly a key part. 
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Public Relations, otherwise known as PR entails all of the communications you have with the media, 
customers, employees, other businesses, partners, sponsors and your community. By communicating 
with your customers and the media, you can share your message, build word-of-mouth and bring in 
new sales and site visitors without paying for advertising. When outside sources talk about your 
business, you receive third-party credibility you cannot purchase or obtain anywhere else. 
 
PR's importance is recognised as the most effective way to increase a brands reputation, according to 
The Fall of Advertising and the Rise of PR (Harper Business). American marketing strategists Al and 
Laura Ries argue that public relations has become the most effective way to build a brand. Well-
known brands like Starbucks, Google and PlayStation spend little on brand-name advertising. 
Business owners become known in their respective fields of concentration many times through public 
relations and the associated media generated. 
 
PR is communication in many ways with your target market. You may be communicating about a new 
product, spreading news about your company or making a major announcement. You want to 
communicate publicly, but the only people you care about are potential prospects, customers or 
investors, in the case of a partnership or a public company.  
 
The bottom line is to get word out about you, your company, your products and services to those who 
could potentially buy from you. Public relations is just one part of marketing, as marketing is made up 
of many other activities such as Social Media. The good news about PR is the cost and the 
effectiveness of it when it is in front of your target market.  
 
Public relations provides your existing and potential customers with important information regarding 
your business. Public relations offers the public a more detailed and interesting look at your company. 
Instead of an ad with a few words and pictures of products you are selling, a newspaper article can 
about the person behind the business and the reason the business was set up, giving readers a story 
and more information, including a more inclusive list of the types of products you sell, their prices, 
your company philosophy and background. People buy people and public relations gives a face and 
personality to your business, which makes it memorable to your audience. 
 
 

What can I do to contribute to the reputation of my business? 
 
Here are a few simple steps you can take yourself to contribute to the reputation of your business and 
understand how people might already be thinking or feeling about your business. This may then in 
turn inform you as to whether you need a targeted PR campaign and who it should be aimed at and 
why.  
 

o Listen.  Do your research. Find out what people are currently saying about your brand.  
Look on social media sites, read the media, and pay for industry data if you can afford it.  
Then you can focus attention on specific audiences rather than wasting resources. 
 

o Choose your messages.  Decide what it is that you want to say.  Try to keep your 
messages short and simple, and use as few as you can.  If you’re trying to sell something, 
explain very simply why people should choose your product. What is your brands Unique 
Selling Point (USP)? 
 

o Select an appropriate method of communication.  If you’re using a spokesperson, ensure 
that he/she is trustworthy and ensure that they have some expertise in the subject matter or 
undertake necessary training.  Use your research to also understand where people want to 
be engaged. Where are your customers hanging out?  
 

o Measure your results.  If you can measure the impact on your reputation (i.e. the 
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comments being made about your brand), great.  If you can measure the outcome of this, 
then even better.  Have sales increased?  Is the phone ringing more often?  

 

Developing a successful PR Strategy 
 
Developing a successful PR strategy is fundamental in taking your business to the next level. To 
summarise, it provides the following benefits: 
 

o It provides a vital role in promoting your business to your customers. 
o When done correctly, it can often provide a greater result than advertising, whilst costing 

less. 
o It allows you to quickly respond to opportunities within publicity. 
o If you ever experience bad press, having a solid PR strategy in place will reduce the 

damage caused. 
o It can improve the overall image of your company within the community. 

 
By taking the time to review goals, research, create an action plan, and communicate your targeted 
message to a specific audience, you will boost sales, awareness and credibility quickly and cost-
effectively. What the public wants to hear is a good story. ‘Good PR’ is the telling of a good story. The 
better the story, the better the acceptance by the public and the better the public relations.  

 

Sarah Willis is a PR & Social Media Consultant for 2Communicate, helping businesses get noticed 
through publicity in the media. Email: sarah@2communicate.co.uk Tel: 07958 490263 

 

 

 

 

 

 

 

 

 

 

 

 

 

Copyright © 2012 2Communicate  

Confidential Document. The contents of this document are the intellectual property of 2Communicate and may NOT be published in any 
format without prior written agreement. Any researched sites in this document are for internal reference only. 


